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Project Overview

Product Hall is an online school platform that
offers practical knowledge, expert insights, and
tailored support to the students to advance their
product career.

The website is targeted towards product
managers.




Problem Statement

Product Hall supports new and aspiring product managers with the knowledge, tools,
and resources to succeed with online courses and lifetime personalized mentorship.
The website offers engaging classes, experienced instructors, lifetime 1:1 mentorship,

community access. However, the platform lacks uniformity in their branding across
their website and social media, which is confusing for the customers who want to sign

up for the courses.

Solution

The rebranding of Product Hall was designed to solve the user and business
problems. The rebranding project is to create a visually appealing and consistent
design system that will increase customer engagement and attract more people to

sign up for the platform.




Design Process

The design process followed for this project is the Double Diamond design process

model. There are four phases in this process:
- Discover: A deep dive into the problem we are trying to solve.
- Define: Synthesizing the information from the discovery phase into a problem
definition.
- Develop: Think up solutions to the problem
- Deliver: Pick the best solution, build that and handover for development.

The Challenge The Solution

>




Discover

The objective of the Discover phase is to identify
and contextualize the actual problem or
opportunity.

Activities in this stage includes:
« Research on User Problems
- Competitive Analysis
- Project Scope 4




Discover

User and Business Problems

After conducting user interviews and testing the existing website the following user
problems were identified:

- User could not find the courses that helps them grow

- Users could not identify the price comparison with other online schools

- Easy access to course outline

- Difficult to navigate

- Low user acquisition.

- No brand awareness across multiple channels (Social media posts)

- Baseline for easily adding future programs

- A platform to provide free materials to attract students required (FAANG guide,

product glossary)



Discover

Competitive Analysis

Product Faculty

SAVE $500 with our Early Bird Pricing Available Until May 31st

[E) Product Facu"y ‘Corporate Reviews Resources v

Meet our faculty:

Advanced Product 2 o
Management B Aoy
Training for Senior

Satyajeet Salgar

Product Managers

A 6-week PM training program designed specifically for Yllll
first-time product leaders.

APPLY NOW /
. Marily Nika

4 LIMITED SPOTS LEFT : Al Product Lead

Product Board

Greater p ivity, faster d at scale with our new capabilities. Learn more

productboard Product v Enterprise Pricing Resources v Sign in

THE RIGHT

Getproducts
to market, faster.

Productboard helps product teams understand what customers need,
prioritize what to build next, and align everyone around the rcadmap.

No credit card needed, free 15-day trial

Get the right productl
market, faster with
Producthoard.

Core team / Strategic plan roadmap | want to request a demo

Build Roadmaps

Align everyone through interactive, live
roadmaps that can be tailored to any
audience in a few clicks

Hierarchy Learn More

Explore Roadmaps »

Product School

Product School

Hands-on training from

PrOdUCf School Silicon Valley’s best Ic :
certifications help you o o

“Top Instructor & Product Leader

get ahead ‘ | 09Meta

Whether you're starting out or looking to move up, a product
management certification from Product School gives you the

tools, coaching, and training you need.

Cori Shearer
Senior Product Manager

ENROLL NOW BOOK A FREE CAREER CONSULTATION .heudspa:e

Mathieu Verbeeck Suhas Manangi
Lead Product Manager Group Product Manager

Google &) airbnb

The Futur

Courses & Tools Mission Bootcamp Sign In

Press ‘ F11 ‘ to exit full screen

Build a thriving creative
business and make a living
doing what you love.

Sentr




Discover

Project Scope

- Information Architecture

- Typography

. Style Guide

- Theme Finalization

- Components

- High Fidelity Design

- Marketing Content
1. Social Media Covers
2. Post templates



Define

The Define stage aims to elaborate on the different
components of the project, ensuring everyone
understands the context of the project.

Activities in this stage includes:
- Building User Personas
- Information Architecture




Define

User Personas

After doing user research and competitive analysis we narrowed down the users into

four targeted groups:
- Aspiring Product Managers
- Current Product Managers
- Product Managers looking for new opportunities

- Tech Entrepreneurs
Based on the research the two user personas were built.



Define

Persona 1

Paola Santiago

AP Education: Information Systems
& Design

Q@ Location:  Toronto, ON
Senior Technical

ﬂ Occupation: Product Manager

Introversion Extroversion

C

Sensing Intuition

C

Thinking Feeling

C

Judging Perceiving

C

(Adaptable ) ( Ambitious ) Proactive

Selt-motivated

"With the tips and insights that | got from Quadri, | was able to get 50
interviews and get my current job as a product manager.”

About

Paola is an experienced product manager looking for new career opportunities. She has a passion for creating innovative
products and wants to advance her career by taking on new challenges.

Goals

- Strengthening her product management skills in areas

such as product analytics, user research, and product
marketing.

- Improve her resume, portfolio, and interview skills.

Needs

- Access to courses that offer specialized training in areas

of product management that are in high demand.

- Personalized coaching for resume and portfolio

development

« Mock interview sessions, and connections with other

product managers.

Frustrations

- The competitive job market

- The difficulty of showcasing her accomplishments

effectively

- The lack of connections or guidance in navigating the job

search process.

Approach

- Navigates through the website to find different courses

that applies to the persona.

- Checks for pricing for courses
- Continuous engagement with website for mentorship.




Define

Persona 2

Taha Ramy

AP Education: Robotics &
Automation
Q Location:  Toronto, ON

Digital Product
s Occupation: Manager

Introversion Extroversion

( e

Sensing Intuition

( JE—

Thinking Feeling

Judging Perceiving

( P

( Adaptable ) ( Analytical ) ( Ambitious )

"] wanted to move to a Senior PM position, Product Hall provided
me with the right knowledge and skill set to do just that."

About

Peter has been working as a product manager for five years in a technology company. He is dedicated to his career and
strives for excellence in delivering successful products that meet customer needs. He has successfully launched several
products and wants to enhance his skills to stay up-to-date with industry trends.

Goals

- To deepen his knowledge in advanced product

management concepts

- Refine his leadership and communication skills

- Learn to effectively manage complex product lifecycles

and teams.

Needs

- Advanced-level courses and workshops that provide in-

depth insights into strategic product management and
frameworks for effective decision-making.

- Practical tools to address specific challenges.
« Opportunities for networking with industry experts
- Accessing resources for continuous professional

development.

Frustrations

- Challenges of scaling products in a rapidly changing
market
- Aligning cross-functional teams, and staying ahead of

emerging trends and methodologies.

Approach

- Uses website to be connected with the community.
- Find courses with pricing to suggest other product
managers or for upskilling.
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Information Architecture

£

te Map

Header + VideoAsk Sections of products

lE

About PH Programs
» ***Access (Live classes)

Benefits of PH + Select

Who is Product Hall for? One on one coaching

Add CTA

l

FAANG+ INTERVIEW GUIDES

Meet your head instructor
CTA & imai
Books

Years of experience
Wi ramiees T COUNTER AMINATION

Scrollable Video Testimonials

Banner (CTA to Courses/ Products)

Coached PMs work at top tech firms
LOGO OF COMAPNIES

SUCCESS STORIES
FACES + COMPANY
QUADRI HELPED ME GET HERE

ADD FOR THE Book

CTA T BIFF CTATD BUY

i

Rated § Staron ... What you'll learn

What you'll learn Course Details

il
II|E

Course Details Banner (CTA to Purchase)

Download Syllabus POPUP TEXT AND REDIRECT
TO ANOTHER LMS

Comparision
A unique and tailored

Banner (CTA to APPLY) product program

A unigue and tailored Scrollable Text Testimonials

product program

Also leamn about
+ Dne on one Priority

Scrollable Text Testimonials
+ All other products

e

Also learn about
+ One on one Priority FAQ FOR SELECT

« All ather products

FAQ FOR ACCESS
* ONE >
+ TWO =

How the one on one looks like (Photo)
Choose Date & Book

Years of experience
Oy af

What you'll get
Scrollable Video Testimonials

Also learn about
« All other products

FAQ FOR ONE ON ONE

FAANG+ INTERVIEW GUIDES
*FREE

Will be done through blog posts

Book

Rated top 5 by ...

ABOUT THE BOOK

Downloaded by more than 20004 Product people

CTAS
PREVIEW | PURCHASE

Scrollable Text Testimonials

USE PRODUCT HUNT TAG

BANNER
LOGO
DESCRIPTION
* VIDEQ [ TEXTS ETC

RECOMENDED FOR YOU
+ SNEAK IN AN ADD FOR COURSES

A FEW INPUTS
SUBMIT TO QUADRI
TAKE PAYMENT OFFLINE

Product Glossary
LIST OF TERMS

+ USE IN FOOTER

oo
VRLUE PROP FOR NEWSLETTER
INPUT FOR EMAIL




Develop

In this phase we finalize key user journey maps and
the themes for developing high-fidelity designs.

Activities In this stage includes:
« Theme Finalization




Develop

Theme Finalization

With limited budget for the project, the client decided to purchase Webflow theme for
website development. Hence, low fidelity design was not done, instead research on
choosing theme and finalizing design based on the purchased theme was done in the
Develop phase. We selected the following three themes initially and then finalized

Theme 1 to be the base for design.

https://nomad-cms.webflow.iof https://jacob-template.webflow.iof https://haze-template.webflow.io/

Theme 1 Theme 2 Theme 3

A
V. b ‘ = 1
& \ Artand Visual e : ' JAGOB 5 JAMES’ Build a stunning
| |'Digital Designer ¥ A DIGITAL "= DESIGNER website with Haze



https://nomad-cms.webflow.io/
https://jacob-template.webflow.io/
https://haze-template.webflow.io/

Deliver

The last phase includes finalization of high fidelity
design, final testing, and style guide finalization

Activities In this stage includes:

Style Guide

Typography

Components

High Fidelity Design

Marketing Content

1. Social Media
Covers

2. Post Templates




Deliver

Style

Neutral

Applied frequently for backgrounds,

surfaces, dividers, and outlines. #FFFFFF #F8F9FC #F1F3F9 #E1EGEF #E1EGEF #23272F #1B1F27 #0AOD14

Primary Background Base Background Secondary Background Line Line Secondary Background Primary Background Base Background

Primary

Applied frequently to highlight actions

&information. #EBF5FF #0500FF #23286B

Background Default Hover

#191C50

Pressed

Secondary

Applied sparingly to highlight
information. 100

Background (AAA)

Success

Applied sparingly to show positive

feedback/status. 100 700 800 900

Background (AAA) Default (AAA) Hover (AAA) Pressed (AAA)

Danger

Applied sparingly to show negative

feedback/status or dangerous actions. #FEF1F2 #E94A47 #99202A #62131A

Background Default Hover Pressed

Texts

Applied frequently for texts.

#1D2433 #1D2433 #1D2433 #FSFOFC #F8FOFC
Text Opacity 80% Opacity 65% o Opacity 75%

Text Text T

Gradients

Applied for social media contets and
website Visuals but not Ul for #0500FF

accessibility Primary

#0OFAFF



Deliver

Typography

SF Pro Text

ABCCCDDEFGHIJKLMNOPQRSSTUVWXYZZabcééddefghijkimnopgrs$tuvwxyzzAEBITOBEEEX3SUIITN
JKIITbMHHOMPCTRYYOXLYLILWLW bblIb3KOSAaberraheéexasuiinjkniibMHHoNPCThY Y OX LY LI bbIb3IOS
ABFAEZHOIKAMNZOMPITYOXWQaBYSeINOKALVEOTIPOTUPXWWAASESHITIG0VGL'Y YQAAEOOUZ4860U

1234567890'?'"1" (%) [#{@}/&\<-++x=>@O$££¥C:; *

Example Primary Text Color Example Primary Text Color
Example secondary text color. Example secondary text color. Example secondary text color. Example secondary text color.
Example secondary text color. Example secondary text color. Example secondary text color. Example secondary text color.

Example secondary text color. Example secondary text color. Example secondary text color. Example secondary text color.

Example disabled text color. Example disabled text color.

Headline

100

100

200

200

300

300

Light

Heavy

Light

Heavy

Light

Heavy

The spectacle before us was indeed sublime

The spectacle before us was indeed sublime

The spectacle before us was indeed sublime.

The spectacle before us was indeed sublime.
The spectacle before us was indeed sublime.

The spectacle before us was indeed sublime.




Deliver

Typography

Paragraph
100

100

200
200
300
300
400

400

Button
100

200

Label
100
200
300

400

Light

Heavy

Light

Heavy

Light

Heavy

Light

Heavy

The spectacle before us was indeed sublime.

The spectacle before us was indeed sublime.
The spectacle before us was indeed sublime.

The spectacle before us was indeed sublime.

The spectacle before us was indeed sublime.

The spectacle before us was indeed sublime.

The spectacle before us was indeed sublime.

The spectacle before us was indeed sublime.

The Spectacle Before Us Was Indeed Sublime.

The Spectacle Before Us Was Indeed Sublime.

The Spectacle Before Us Was Indeed Sublime.
The Spectacle Before Us Was Indeed Sublime.
The Spectacle Before Us Was Indeed Sublime.

The Spectacle Before Us Was Indeed Sublime.




Deliver

Components

Header Navigation

EI;CI)FUCt Home  Programs > Product Glossary =~ The Team  Blog Faq Apply Now

EI;CI)ICIUCt Home  Programs > Product Glossary = The Team  Blog  Faq Apply Now

Elgcl)IdUCt Home Programs v Product Glossary The Team Blog Faq Apply Now

Programs home
Access
Dream

One-on-0One



Deliver

Components

Footer Navigation

Product Resources Address Product Newsletter
Hall

Join a community of thousands to
stay up to date on product news,
jobs, new programs, & free resources

We're Online!

Product Hall is the online school to learn PM Book

product management. Ship impactful Programs

: Inquiries
products and advance your PM career. FAANG+ Guides g _
Meet the team

Sign in to learning portal Product Glossary _

Blog

BR Buy the book relied on by thousands FAQ

NOAE0 o

Contact Us

© 2023 Product Hall |




Deliver

Components

Footer Success

Product
Hall

Product Hall is the online school to learn
product management. Ship impactful

products and advance your PM career.

Sign in to learning portal

ER Buy the book relied on by thousands

infv ] { JOjo

© 2023 Product Hall |

Programs

Meet the team

Blog

FAQ

Partners

Contact Us

Resources

PM Book

FAANG+ Guides

Product Glossary

Address

We're Online!

Inquiries

Product Newsletter

Join a community of thousands to
stay up to date on product news,
jobs, new programs, & free resources

©

Thank you! Your submission has
been received!




Deliver

Components

Book

#5 Product of the Day
{ ]
Did you know

we published
a book?

Learn how to ship products people love.
A complete guide on creating products
that people love is a comprehensive
reference to learn the theory, steps,
advice, and tools to ship great products.

BUY THE BOOK

A complete guide on creating
Products that people love

Management |

Quadri Oshiboty




Deliver

Components

Testimonials

Hear From
Our Alumni

SEE ALL TESTIMONIALS

b

A

4

\_/

Name , Job Title

Name , Job Title

A short summary of the review. A short
summary of the review. A short summary
of the review.

amazon

Name , Job Title

A short summary of the review. A short
summary of the review. A short summary
of the review.

SAMSUNG

Name , Job Title

A short summary of the review. A short
summary of the review. A short summary
of the review.

Google

A short summary of the review. A short
summary of the review. A short summary
of the review.

INTUIT




Deliver

Components

FAQ

Frequently Asked Questions

SENETENE C_onsectetur adip'isc‘in'g elit, sed do N
elusmod tempor incididunt ut labore

TN C_onsectetur adip'isc‘in'g elit, sed do N
elusmod tempor incididunt ut labore

SRS Consectetur adipiscing elit, sed do N

eilusmod tempor incididunt ut labore

< VIEW ALL FAQS >




Deliver

Components

Lead Instructor

Quadri Oshibotu

When | started my product manageent career fresh out of university
with minimal startup experience, | lacked the foundational
knowledge that a product manager needed to create a lot of impact.
A lot of my initial learning was from hands-on experience. Had a
platform like this been available | could have created more impact
and avoided many product and career mistakes.

However, the journey to date has been a beneficial one. I've learned
a lot about what it takes to build great products with specialized
teams. With 10+ years of product management experience, 3+ years
as a Lead Instructor at a leading edtech institute, coupled with
startup experience, I've realized that there is a lot more value that
can be offered to aspiring and current product managers who want
to ship impactful products and grow in their careers.

Product Hall was built to serve this purpose. Looking to break into
product management or upskill to accomplish product or
professional goals? We have the resources, tools, and personalized

support needed to get the job done.

To your growth,

(2O

FOLLOW QUADRI ON LINKEDIN ‘

Years Of Experience

@ 10+ @ 50+ @99*'

YEARS OF EXPERIENCE STUDENTS MENTORED LESSONS TAUGHT

Years Of Experience

¢ 10-

YEARS OF EXPERIENCE

Quadri Oshibotu

Quadri has over 10 years of experience as a Product Manager
spanning the business-to-consumer and agency space working on
products that solve multiple use cases for various industries. He's
passionate about creating great products that have a positive
impact on people's lives and helping people grow through teaching,
training, and mentorship.

He founded Product Hall to assist new and aspiring product
managers, entrepreneurs, and business leaders, by equipping them
with the knowledge, tools, industry relevant frameworks, and
mentorship support they need to build better products and
accomplish business and professional goals.

FOLLOW QUADRI ON LINKEDIN

© 50+ ©99.

STUDENTS MENTORED LESSONS TAUGHT




Deliver

Components

Pop-ups

@ NG

Free FAANG+
Interview Guides

We've outlined the steps and details of product management
interviews from the world’s leading product companies

GET IT FOR FREE

No thanks




Deliver

High Fidelity Design

E;OHdUCt Home Programs > Product Glossary ~ The Team Blog Faq N O te m p | ates a n d n O d u I I I eSSO n S .

[N

FEATURES

Our Special Sauce

Here's what makes Product Hall unique

@ Engaging classes 60+ learning hours Experienced instructors
Lively lessons, discussions, Industry reliable knowledge, Tie knowledge to practical
and activities in a comfortable frameworks, and tools to build experience with skilled
setting world-class products product practitioners

;a - - 3 Flexible payment 1:1 mentorship Community access

| \ 3 " 3 3 ) Guidance and assistance to Join a community of like-
- Learn and grow without A 3
o | 5 . reach your business and minded product learners and
breaking your bank account
\

-T £ 1 - career goals builders
| | :
| 3 4

le» ==

S

Who is Product Hall for?

Quadri Oshibotu

Quadri has over 10 years of experience as a Product Manager
spanning the business-to-consumer and agency space working on
products that solve multiple use cases for various industries. He's
passionate about creating great products that have a positive
impact on people's lives and helping people grow through teaching,
training, and mentorship.

He founded Product Hall to assist new and aspiring product Aspiring product managers Current Product Managers
managers, entrepreneurs, and business leaders, by equipping them
with the knowledge, tools, industry relevant frameworks, and
mentorship support they need to build better products and
accomplish business and professional goals.

Learn the product development process in detail, Complete your knowledge gaps with relevant
frameworks and tools to succeed, with personal industry tools and frameworks to build better
support along your journey products and succeed with your team

VIEW PROGRAM VIEW PROGRAM

FOLLOW QUADRI ON LINKEDIN

oSy
__ CONEISE)




Deliver

High Fidelity Design

Google INTUIT

Hear From
Our Alumni

Ready for your next career adventure?

Name , Job Title Name , Job Title

A short summary of the review. A short A short summary of the review. A short
summary of the review. A short summary of  summary of the review. A short summary of
the review. the review.

amazon SAMSUNG
Trusted By PMs
At Leading Tech Firms

Trusted By PMs
At Leading Tech Firms

> #5 Product of the Day

: Product
Did you know Management

we DUinShed :;Z’:;‘:::ii::s;:f;::tlng
N Meta Google  g& Microsoft we publ

Learn how to ship products people love.
This is the comprehensive reference to
learn product theory, frameworks,
advice from industry leaders, and tools

INTUIT Qi shopify SNMSUNG




Deliver

High Fidelity Design

PROGRAMS

These are some of our current programs

Access The foundation, tools, and 1:1 support
to advance your product career

Learn product management with hands-on
practical learning, lessons from industry
professionals, & lifetime 1:1 mentorship

LEARN MORE

WHAT YOU'LL LEARN

Much more than the basics!

Hands-on practical learning with lessons from experienced instructors & lifetime

&>
X

Product strategy
Effectively approach problems and deliver
solutions that drive customer and business

impact with a strategic mindset, Jobs to Be
Done, and the Value Proposition Canvas

4

@
Product design
The key principles of product design, how a
product manager supports the design team

and process, and how design ties into the
product development cycle

*

Agile methodologies

Lean Agile, Waterfall, Scrum, Kanban, XP,
and more. Details of the various methods

assistance

[ ]
an
Customer development

How to work effectively with users and
customers to understand their needs,
deliver value, and achieve product-market fit
with their continued support

®

Stakeholder management

Identify and work effectively with
stakeholders to deliver and drive impact,
lead specialized teams with influence, and
effective communication skills for leaders

&

Technology & Software

Understand how technology works, the
fundamentals of software development, and
work effectively with engineering teams to

o

MVPs & product market fit

Product prioritization methods and
designing great products with functionality
that enables users and customers to
efficiently and delightfully perform key tasks

p-

Metrics & KPIs

The importance of product roadmaps, how
to craft and communicate well-defined
product roadmaps, tools to leverage, and
measuring success via KPIs and OKRs

Getting the job & succeeding

Effectively brand yourself as a product
manager, craft an effective cover letter and
resume, ace interviews, and additional tips

PRODUCT HUNT

#5 Product of the Day

<

PRODUCT SCHOOL

Duration 8 Weeks

Curriculum Introductory

(Covrccompare) WK I K

Guest Instructors Q

Personalized job o
support

1:1 Mentorship Q

$4,799 USD

professionals, & lifetime 1:1 mentorship

LEARN MORE

Free FAANG+
Interview Guides

We've outlined the steps and details of product
management interviews from the world's
leading product companies

LEARN MORE

The Leading Choice

We offer a unique and tailored product management program

%

GENERAL ASSEMBLY

Duration 10 Weeks
Curriculum Introductory
Ranking * * * * *
(CourseCompare)

Guest Instructors Q

Personalized job
support [}

1:1 Mentorship Q

$3,950 USD

%

BRAINSTATION

Duration 10 Weeks

Curriculum Introductory

Cosrmicompary WK R WY

Guest Instructors Q

Personalized job o
preperation

1:1 Mentorship Q

$3,250 USD

PRODUCT HALL

Duration 10 Weeks

Curriculum Intermediate

(Gourae L 8 8 8 8 4
(CourseCompare)
Guest Instructors (]

Personalized job ®
preperation

1:1 Mentorship Lifetime

$2,997 USD

GET STARTED




ACME Sales

READ TO JUMP ON A CALL?

Book a session

Select a Date & Time

November 2022

30-Minute Demo

0 30 min

Our team will facilitate a demo targeted to your

No times in November

View next month >

needs. Learn more about how our product can

work for you and your team!

Cookie settings

Time zone
® Eastern Time - US & Canada (5:25pm) ~

Join our next cohort

This 10 week engaging online course covers more than the
fundamentals of product management, with hands-on practical
learning, lessons from industry professionals, & lifetime 1:1 personal
mentorship.

APPLY
LEARN MORE

Tomorrow

Megan Smith m

PM, SPOTIFY

TIMELINE

PRICING

Megan Smith m Megan Smith m

PM, ALCUMUS PM, GOOGLE

Consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore

Consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore

C CONTACT US

)

Product
Hall

Product Hall is the online school to learn
product management. Ship impactful
products and advance your PM career.

( Signin to learning portal D

M Buy the book relied on by thousands

injv] f JOJO!

Resources Address

We're Online!
PM Book

Programs A
FAANG+ Guides Inquiries

Meet the team

Product Glossary
Blog
FAQ

Partners

Contact Us

Product Newsletter
Join a community of thousands to up to

stay up to date on product news,
jobs, new programs, & free resources




Deliver

High Fidelity Design

Lol

Tuition fee

$2,997 USD for our Product Management course

Upcoming Access Cohorts

5 seats left 5 seats left
January 2023 May 2023

Tuesdays, 6:30pm - 8:30pm EST | January 17 - March 21 Tuesdays, 6:30pm - 8:30pm EST | January 17 - March 21

Fee: $2,997 USD Fee: $2,997 USD

APPLY APPLY

Week 1

Introduction to Product Management

Product management
vs. comparable roles

The types of product
managers

The Product Life Cycle

Product management
career paths

Know the differences between product managers and other roles which it
is often confused with. Understand the validity for the confusion and the
relationship of product management to these roles.

Gain an understanding of the various types of product managers
based on skills, experience, seniority, and industry.

Learn about the stages that all products travers from inception to
decline, and how they impact the roles and responsibilities of a
product manager.

View the typical trajectory of a product manager from their initial
entrance into the role to the multiple possibilities thereafter once they
have some experience under their belt.

WHAT YOU'LL LEARN

Access features

This 10 week course covers more than the fundamentals of product
management with hands-on practical learning, insights from industry
professionals, & lifetime 1:1 personal mentorship.

- \ Live interactive classes from the comfort of your home

.‘ Lively and engaging lessons, discussions, and activities in a comfortable and
convenient setting

60+ hours of learning

Learn relevant product management theory, frameworks, and tools that
are used in the tech industry to build world class products

Guest speakers from renowned tech firms

Tie product management knowledge to practical application with lessons
and insights from experienced product leaders

Lifetime one-on-one support and mentorship

Have a skilled mentor to guide and assist you with reaching your
business and career goals

Product
@ Fare

PRODUCT MANAGEMENT

CERTIFICATE OF COMPLETION

THIS CERTIFIES THAT

cernar %]Z@

has successfully completed Product Hall's
Access Product Management Course

November 17, 2020 @ &m& yﬂnﬁ

Date Issued Quadri Oshibotu, Lead Instructor




Deliver

Marketing Content

Marketing content plays a crucial role in establishing and expanding the reach of a

brand. Social media posts served as a powerful tool for introducing the Proc

uct Hall

brand to a wider audience and consistent marketing content helped shape t
identity.

ne brand

Product Hall lacked consistency over different social media platforms, which caused
confusion among users. We aligned the messaging, visuals, and tone across social

media platforms to resonate with our target audience encouraging existing customers
to engage with the Product Hall brand on social media and attract new learners.




Deliver

Marketing Content

LinkedIn cover photo, logo, and post templates Facebook cover photo, logo, and post templates

Perfect Your Product Craft

producthall.com
Practical knowledge, expert insights, and tailored support to advance your product career

producthall.com
Practical knowledge, expert insights, and tailored support to advance your product career

Product Hall

The foundations, tools, and 1:1 mentorship to advance your product management career.
E 1 - Toronto - 1,033 followers - 2 employees . Product Hall
-

. Qua:: ' works nere
About Mentions Reviews Reels Photos

( V Following ) ( More )
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Conclusion

Here are some key learnings from this project:

1. Work with technical feasibility over ideal user
journey. Sometimes had to be creative to
repurpose different components of the
template for various client needs

2. Limitations with social media content design
template.

3. To connect client needs and user needs through

user persona




