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Project Overview
The Styline website and mobile app redesign project aim to enhance the shopping 

experience for our target users: females aged 20 and up who seek fashionable 

modest dress options. By addressing their specific needs and challenges, we aim to 

overcome user problems such as limited options for modest dresses, time-consuming 

commutes, and difficulties accessing quality products outside of Dhaka. Additionally, 

we aim to improve the e-commerce experience by creating an intuitive platform that 

offers transparency and allows users to maintain wishlists for future purchases.



The redesign project focuses on critical use cases, including a user-friendly home 

and listing page with search options, banners for brand identity, and highlighting new, 

trending, discounted, and recommended products. We also prioritize providing 

enhanced product details, such as comprehensive product information, images, color 

variations, and options to add to the wishlist or cart.



This project also focuses on the cart and checkout experience, allowing users to 

easily modify quantities, remove items, and proceed with checkout or cancel the 

process. 



Design Process
The design process was always one sprint ahead of development and each time a 

design has been completed only then it was sent out to the developers. The design 

process included user research, prototyping, usability testing with real users. After 

validating the design through testing was when we deemed the design process 

complete and handed over to the development team. I followed the following Design 

& Development lifecycle plan for this project.



User  Problems
� Unable to find fashionable options for modest dress and hija�

� Spending too much time stuck in traffic going shoppin�

� People outside of the Capital 'Dhaka' unable to get good quality product�

� E-commerce websites are not intuitive and confusin�

� Buying online is a messy business that lacks transparenc�

� Unable to maintain a wishlist for future purchases while browsing styles.

Business  Problems
� Lack of Users Acquisition due to the bad e-commerce experienc�

� Unable to properly showcase to users the huge amount of different categories of 

product�

� Keeping users updated on sales event�

� Due to unfamiliar cart experience, users unable to finalize the purchas�

� Lack of brand identity in the website and app�

� Unable to benefit from word of mouth, having no referral program



Use Cases
Use Cases based on user researc�

� Splash & Swipeable tutorials for easy user onboardin�

� Home & Listing Page�

�� Search & Filte�

� Filtering Criteria: Categories, Price, Discounted, Trendin�

� The search query/filter should be visible and dismissible�

� Applying a search/filter should dynamically update the contents of the 

page matching that criterion�

��� Swipeable Banners for user education and brand identit�

���� Highlights of New, Trending, Discounted and Recommended Product�

� Better Product Details experience with the following item�

�� Product name, price, descriptio�

��� Swipeable product image�

���� Color variation�

��� Add to Wishlist/Save for Late�

�� Buy Now/Add to Cart



Use Cases
� Superior Cart & Checkout experience with the following item�

�� Product Lis�

� Modify Quantity/Remove ite�

� Checkout and Cancel/Dismiss Butto�

��� Checkou�

� Confirm Shipping/Pickup Option�

� Price list, subtotal, total + Coupon Apply, Commen�

� Payment (Cash on delivery/Mobile Financial Services /Cards�

���� WishLis�

� Letting the users keep a list of favorite items while they are still decidin�

��� Profile Managemen�

� Sign Up/Login/Logout/Forgot Passwor�

� Order Histor�

� Profile Informatio�

� Referral (For creating word of mouth and user acquisition)



User Personas

After doing user research the following identification was made for the targeted users 

of the Styline website and mobile app�

� Females Aged 20 and up�

� Females who wanted Fashionable Modest dress option�

� Tech-savvy females who want to shop online and love home deliver�

� Stay at home mothers reviewing items online before making a purchase



Based on the research the two user personas were built.



Persona 1

"Explore, discover, and redefine fashion seamlessly on a website that offers 
great value”

About
Sara is a 26-year-old fashion enthusiast from Dhaka, Bangladesh. She is a working professional in a creative field and values 
self-expression through fashion. Sara is tech-savvy and enjoys shopping online for convenience.

Sara Ahmed

Education:

Location:

Occupation:

Bachelor's degree in 
Fashion Design
Dhaka, Bangladesh

Creative Professional

Introversion Extroversion

Sensing Intuition

Thinking Feeling

Judging Perceiving

Fashionable Modern Discerning

Tech-savvy Trendsetter

� Find fashionable modest dress options that align with her 

personal style�

� Save time by avoiding traffic and long commutes to 

physical stores�

� Discover quality products beyond the limited options 

available in local stores.

Goals

Needs
� An intuitive and user-friendly website and app to easily 

navigate and find products�

� A wide range of fashionable modest dress options�

� Transparent and reliable product information and reviews�

� Seamless online shopping experience with convenient 

home delivery.

Frustrations

� Difficulty finding trendy and modest fashion choices�

� Wasting time and energy commuting to physical stores�

� Cash on delivery options not available for most online 

shops�

� Inability to easily keep track of desired items for future 

purchases.

Approach

Sara expects a visually appealing and organized platform 

that allows her to search and filter products based on 

categories, price, and trends. She appreciates a clear and 

straightforward checkout process with multiple payment 

options, as well as having the option to pay cash on delivery.



Persona 2

"Discover incredible value and engage with ease"

About
Aisha is a 45-year-old stay-at-home mom residing in a small town in Chittagong, Bangladesh. She values modesty in her 
clothing choices and prefers the convenience of online shopping. Aisha wants to find stylish and modest clothing options 
that suit her lifestyle.

Aisha Rahman

Education:

Location:

Occupation:

High school diploma

Chittagong, BD

Stay-at-home mom

Introversion Extroversion

Sensing Intuition

Thinking Feeling

Judging Perceiving

Modest Practical Ambitious

Family-oriented Value-conscious

� Discover fashionable modest clothing without the need to 

travel to the city�

� Maintain a wishlist of favorite items for future purchases�

� Enjoy a hassle-free and transparent online shopping 

experience.

Goals

Needs
� A wide variety of fashionable modest clothing options to 

choose from�

� Wishlist functionality to save and revisit desired items�

� Clear product descriptions, images, and size charts�

� Easy-to-understand and transparent checkout process.

Frustrations

� Limited availability of fashionable modest dress options in 

her local area�

� Limited access to high-quality products outside of Dhak�

� Unclear product information and lack of transparency 

during the online shopping process.

Approach

Aisha looks for a website and app that provide easy 

navigation and a search function with filters to narrow down 

her options. She appreciates the ability to create and 

manage wishlists, as well as detailed product information 

and an intuitive cart and checkout experience. She prefers to 

read the reviews before deciding to purchase any item.
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Prototyping

Even though Prototype was created after the Hifi design for convenience of the 

viewer, this case study shows the Prototype first.


Detailed Hi fi designs are shared in next pages.


Check out the prototype for Website and mobile app in the following links:

Website Prototype Mobile Application Prototype

https://drive.google.com/file/d/1yTJ6zLYawD8Br_xL8I9t6uxVNZQk9t7E/view?usp=sharing
https://drive.google.com/file/d/1NNapFhqw62ezHfpXcZmDczTXndt_AFHs/view?usp=sharing


High Fidelity Design Click for more information

Home Page (Not Signed In) Home Page (New Collections)

Home Page (Launching) Home Page (Offer)

https://drive.google.com/file/d/1VAc4oIRxlbU91AG1qwOm_X9y14UIInQ1/view


High Fidelity Design Click for more information

Home Page (Popular Items) Home Page (Highlights)

Home Page (Footer) Home Page (Signed In)

https://drive.google.com/file/d/1VAc4oIRxlbU91AG1qwOm_X9y14UIInQ1/view


High Fidelity Design Click for more information

Product Tab Brands Tab

Search Product Details Description

https://drive.google.com/file/d/1VAc4oIRxlbU91AG1qwOm_X9y14UIInQ1/view


High Fidelity Design Click for more information

Product Details Description (Similar Items) Product Details Description (Footer)

Product Review Product Review

https://drive.google.com/file/d/1VAc4oIRxlbU91AG1qwOm_X9y14UIInQ1/view


High Fidelity Design Click for more information

Product Feed Offer Feed

Offer Feed Offer Feed

https://drive.google.com/file/d/1VAc4oIRxlbU91AG1qwOm_X9y14UIInQ1/view


High Fidelity Design Click for more information

Profile 1 Profile 2

Login 1 Login 2

Enter your phone number+880

Verify Phone Number

By tapping "Verify Phone Number". an SMS may be sent. Message & data
rates may apply

1378987456+880

Verify Phone Number

By tapping "Verify Phone Number". an SMS may be sent. Message & data
rates may apply

https://drive.google.com/file/d/1VAc4oIRxlbU91AG1qwOm_X9y14UIInQ1/view


High Fidelity Design Click for more information

OTP Profile Infromation

1 5 _ _ _ _

Verify Phone Number

Enter the 6-digit code sent to

+880167557541
Resent Code

Update Information

Profile

Fahmiza Begum

Email

Female Male

Date of birth

Resend email verification link

1378987456+880

Address Style Points

Update Information

Address

Bangladesh

Region

Full Address

13547894563+880

Zip Code

Select this as default delivery address

Style Points

Points StatusDate

+1002/5/2020

-1005/5/2020

+1002/5/2020

-1005/5/2020

+1002/5/2020

-1005/5/2020

+1002/5/2020

-1005/5/2020

https://drive.google.com/file/d/1VAc4oIRxlbU91AG1qwOm_X9y14UIInQ1/view


High Fidelity Design Click for more information

Create Account Create Account Success

Sign UpAlready have an account?Sign In

Password

Name

Email

Phone

Confirm Password

Registration Successful
You may sign in now to set your profile

Continue Shopping

Cart 1 Cart 2

Checkout

Banani, Dhaka 1212, Bangladesh

Address

Questions

(+880) 1755731835

admin@stylinecollection.com

E-mail

Styline Points

Refund Policy

Terms and Conditions

FAQ

Privacy

Brands

Partners

Offers

Blog Posts

Categories

Information

Get all the latest information on Events,
Sales and Offers.

Subscribe to our newsletter

Phone number Subscribe

 Experience Hubs

Find Us

Styline offers an online store-front where you can find everything 
related to your decent trend - from hijab to arabian shoes. All our 
products are imported from malaysia and China and we offer some 
top-class local product also

Payment Options

CASH
ON

DELIVERY

Get the App

Styline © 2020. ll Rights Reserved

Ring road, Syamoli 

(Haque shaheb er Garage 

opposite side), Dhaka, 

Bangladesh

3rd Floor, Jamuna Future 

Park, Bashundhara , Dhaka, 

Bangladesh

See All Experience Hubs

Delivery Details Payment method Confirmation

Phone Number+880

Select from Saved Address

Name

Shipping

Pick Up

House X, Road Y, Dhanmondi, Dhaka

Inside Dhaka Metro, Bangladesh

Inside Dhaka Metro, Bangladesh

Proceed

4 items are added

Shimmer Hijab white
Color Not Stitch

৳399

Plain Hijab ৳399

Party Abhaya

Hijab

৳399

৳399

Sub Total ৳1576

X 1X 1

X 1

X 2

X 1

Add Shipping Address

NEW COLLECTIONS OFFERS TRENDINGPRODUCTS

What are you looking for

BRANDSHOME

CART
0

WISHLIST
1 Fahmiza

100 Points

https://drive.google.com/file/d/1VAc4oIRxlbU91AG1qwOm_X9y14UIInQ1/view


High Fidelity Design Click for more information

Cart 3 Cart 4

Cart Success Style Points

Order Status

Order Id: #12345

Total Price: ৳1656

Your order is placed. Thank you for shopping
 with us. You will get a call for your delivery within 24 hours.

Done

Checkout

Banani, Dhaka 1212, Bangladesh

Address

Questions

(+880) 1755731835

admin@stylinecollection.com

E-mail

Styline Points

Refund Policy

Terms and Conditions

FAQ

Privacy

Brands

Partners

Offers

Blog Posts

Categories

Information

Get all the latest information on Events,
Sales and Offers.

Subscribe to our newsletter

Phone number Subscribe

 Experience Hubs

Find Us

Styline offers an online store-front where you can find everything 
related to your decent trend - from hijab to arabian shoes. All our 
products are imported from malaysia and China and we offer some 
top-class local product also

Payment Options

CASH
ON

DELIVERY

Get the App

Styline © 2020. ll Rights Reserved

Ring road, Syamoli 

(Haque shaheb er Garage 

opposite side), Dhaka, 

Bangladesh

3rd Floor, Jamuna Future 

Park, Bashundhara , Dhaka, 

Bangladesh

See All Experience Hubs

Delivery Details Payment method Confirmation

Phone Number+880

Select from Saved Address

Name

Shipping

Pick Up

House X, Road Y, Dhanmondi, Dhaka

Inside Dhaka Metro, Bangladesh

Inside Dhaka Metro, Bangladesh

Proceed

4 items are added

Shimmer Hijab white
Color Not Stitch

৳399

Plain Hijab ৳399

Party Abhaya

Hijab

৳399

৳399

Sub Total ৳1576

X 1X 1

X 1

X 2

X 1

Add Shipping Address

NEW COLLECTIONS OFFERS TRENDINGPRODUCTS

What are you looking for

BRANDSHOME

CART
0

WISHLIST
1

Fahmiza

100 Points

https://drive.google.com/file/d/1VAc4oIRxlbU91AG1qwOm_X9y14UIInQ1/view


High Fidelity Design Click for more information

Mobile Home Mobile Home Mobile Home

https://drive.google.com/file/d/1iGpfiVj2d5npLM1SZMmHlbO9th7dx0gU/view


High Fidelity Design Click for more information

Mobile Home Mobile Home Mobile Home Menu

https://drive.google.com/file/d/1iGpfiVj2d5npLM1SZMmHlbO9th7dx0gU/view


High Fidelity Design Click for more information

Mobile Search Mobile Offer Feed Mobile Offer Feed

Special Offers See All

Shop Now

1 - 3 Days 
Delivery

Money Back 
Guarantee

Fastest Customer
 Support

hij

Products

Hijab

Brands

Hijabbrand1

Branded Hijab 2

Keywords

Hijab Blog 1

Hijab Blog post 2

HOME PRODUCTS BRANDS OFFERS

4

,?123 .

a s d f g h j k l

z x c v b n m

q w e r t y u i o p
1 2 3 4 5 6 7 8 9 0

https://drive.google.com/file/d/1iGpfiVj2d5npLM1SZMmHlbO9th7dx0gU/view


High Fidelity Design Click for more information

Mobile Offer Feed Mobile Offer Feed Mobile Offer Feed

https://drive.google.com/file/d/1iGpfiVj2d5npLM1SZMmHlbO9th7dx0gU/view


Conclusion

The redesign project of Styline has been a significant undertaking aimed at 

addressing its target users' specific needs and frustrations. By understanding the 

challenges faced by fashion-forward females aged 20 and up who seek 

fashionable modest dress options, the project has focused on creating a seamless 

and intuitive online shopping experience. The redesign offered a wide range of 

products, convenient search, and filter options, enhanced product details, and a 

user-friendly cart and checkout process. Additionally, efforts were made to 

establish a cohesive brand identity, leverage word-of-mouth marketing through a 

referral program, and improve user acquisition.



Learnings

� Curated and diverse product selections are crucial for meeting the fashion 

needs of the target users�

� Transparent product information, precise sizing details, and reliable customer 

reviews are essential for building user trust�

� Intuitive navigation, simplified cart experiences, and multiple payment options 

enhance purchasing.



Outcomes

� The redesigned Styline website and mobile app provide an engaging and 

efficient user experience�

� Users can quickly discover fashionable modest dress options, save time by 

avoiding traffic, and access quality products�

� Improved search and filter options and enhanced product details enable 

informed purchasing decisions�

� The implementation of a referral program drives user acquisition and promotes 

brand loyalty.


