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Project Overview

The Styline website and mobile app redesign project aim to enhance the shopping
experience for our target users: females aged 20 and up who seek fashionable
modest dress options. By addressing their specific needs and challenges, we aim to
overcome user problems such as limited options for modest dresses, time-consuming
commutes, and difficulties accessing quality products outside of Dhaka. Additionally,
we aim to improve the e-commerce experience by creating an intuitive platform that
offers transparency and allows users to maintain wishlists for future purchases.

The redesign project focuses on critical use cases, including a user-friendly home

and listing page with search options, banners for brand identity, and highlighting new,

trending, discounted, and recommended products. We also prioritize providing
enhanced product detalls, such as comprehensive product information, images, color
variations, and options to add to the wishlist or cart.

This project also focuses on the cart and checkout experience, allowing users to
easily modify quantities, remove items, and proceed with checkout or cancel the
process.



Design Process

The design
design has
process inc

process was always one sprint ahead of development and each time a
neen completed only then it was sent out to the developers. The design

uded user research, prototyping, usability testing with real users. After

validating the design through testing was when we deemed the design process

complete and handed over to the development team. | followed the following Design

& Development lifecycle plan for this project.

Design x Development
Lifecycle Plan

7 &
Design Development Design QA Stakeholder Alignment Launch
o——> —_— — o—3
Design is completed following the design thinking With close collaboration with the design & Developed items will be shared through test site Developed Iltems to be showcased to the Stake Prioritize items will be launched as planned.
process, in collaboration with other cross- product team development is completed ¢ or App. Design team to QA the developed items. Holders for a final round of approval. De-prioritized items can be developed as per

functional teams.

product backlog.

l

Design QA - Review

Design team to host a review session with the
development team and understand the issues
and solutions on a deeper level.

l

Development - Prioritization

Development team to discuss with PM to
Prioritize items



User Problems

- Unable to find fashionable options for modest dress and hijab

- Spending too much time stuck in traffic going shopping

- People outside of the Capital 'Dhaka' unable to get good quality products
- E-commerce websites are not intuitive and confusing

- Buying online is a messy business that lacks transparency

- Unable to maintain a wishlist for future purchases while browsing styles.

Business Problems

- Lack of Users Acquisition due to the bad e-commerce experience

- Unable to properly showcase to users the huge amount of different categories of
products

- Keeping users updated on sales events

- Due to unfamiliar cart experience, users unable to finalize the purchase

- Lack of brand identity in the website and apps
- Unable to benefit from word of mouth, having no referral program



Use Cases

Use Cases based on user research
- Splash & Swipeable tutorials for easy user onboarding
- Home & Listing Page:
I. Search & Filter
- Filtering Criteria: Categories, Price, Discounted, Trending
- The search query/filter should be visible and dismissible.
- Applying a search/filter should dynamically update the contents of the
page matching that criterion;
1. Swipeable Banners for user education and brand identity
1. Highlights of New, Trending, Discounted and Recommended Products
- Better Product Details experience with the following items
I. Product name, price, description
1. Swipeable product images
ii. Color variations
Iv. Add to Wishlist/Save for Later
v. Buy Now/Add to Cart




Use Cases

. Superior Cart & Checkout experience with the following items
I. Product List
- Modify Quantity/Remove item
- Checkout and Cancel/Dismiss Button
Il. Checkout
- Confirm Shipping/Pickup Options
. Price list, subtotal, total + Coupon Apply, Comment

- Payment (Cash on delivery/Mobile Financial Services /Cards)
. WishList

. Letting the users keep a list of favorite items while they are still deciding
Iv. Profile Management

- Signh Up/Login/Logout/Forgot Password

- Order History

- Profile Information

- Referral (For creating word of mouth and user acquisition)



User Personas

After doing user research the following identification was made for the targeted users
of the Styline website and mobile app:
- Females Aged 20 and up.

- Females who wanted Fashionable Modest dress options
- Tech-savvy females who want to shop online and love home delivery

- Stay at home mothers reviewing items online before making a purchase

Based on the research the two user personas were built.



Persona 1

Sara Ahmed

AP Education: Bachelor's degree in
Fashion Design
Q Location: Dhaka, Bangladesh

&8s Occupation: Creative Professional

Introversion Extroversion

C D

Sensing Intuition

C JE——

Thinking Feeling

C JE——

Judging Perceiving

C

Fashionable ( Modern ) ( Discerning

Tech-savvy Trendsetter

"Explore, discover, and redefine fashion seamlessly on a website that offers
great value”

About

Sara is a 26-year-old fashion enthusiast from Dhaka, Bangladesh. She is a working professional in a creative field and values
self-expression through fashion. Sara is tech-savvy and enjoys shopping online for convenience.

Goals

- Find fashionable modest dress options that align with her

personal style.

- Save time by avoiding traffic and long commutes to

physical stores.

- Discover quality products beyond the limited options

available in local stores.

Needs

- An intuitive and user-friendly website and app to easily

navigate and find products.

- A wide range of fashionable modest dress options.
- Transparent and reliable product information and reviews.
- Seamless online shopping experience with convenient

home delivery.

Frustrations

- Difficulty finding trendy and modest fashion choices.

- Wasting time and energy commuting to physical stores.

- Cash on delivery options not available for most online
shops.

- Inability to easily keep track of desired items for future
purchases.

Approach

Sara expects a visually appealing and organized platform
that allows her to search and filter products based on
categories, price, and trends. She appreciates a clear and
straightforward checkout process with multiple payment
options, as well as having the option to pay cash on delivery.




Persona 2

Aisha Rahman

AP Education: High school diploma
Q Location: Chittagong, BD

s Occupation: Stay-at-home mom

Introversion Extroversion

Sensing Intuition

C

Thinking

Perceiving

' Modest ' ( Practical ) ( Ambitious )
( Family-oriented ) ( Value-conscious )

"Discover incredible value and engage with ease"

About

Aisha is a 45-year-old stay-at-home mom residing in a small town in Chittagong, Bangladesh. She values modesty in her
clothing choices and prefers the convenience of online shopping. Aisha wants to find stylish and modest clothing options

that suit her lifestyle.

Goals

- Discover fashionable modest clothing without the need to

travel to the city.

- Maintain a wishlist of favorite items for future purchases.

- Enjoy a hassle-free and transparent online shopping

experience.

Needs

- A wide variety of fashionable modest clothing options to

choose from.

- Wishlist functionality to save and revisit desired items.
- Clear product descriptions, images, and size charts.
- Easy-to-understand and transparent checkout process.

Frustrations

- Limited availability of fashionable modest dress options in
her local area.

- Limited access to high-quality products outside of Dhaka

- Unclear product information and lack of transparency
during the online shopping process.

Approach

Aisha looks for a website and app that provide easy
navigation and a search function with filters to narrow down
her options. She appreciates the ability to create and
manage wishlists, as well as detailed product information
and an intuitive cart and checkout experience. She prefers to
read the reviews before deciding to purchase any item.




Brand Guidelines

(Iugu uersiun5>

Q& STYLINE

Combination Mark

Used when the background is white or
nearly white and the symbol is
necessary, meaning the communication
will be incomplete without the symbol.

STYLINE

Wordmark

Used when the background is white or
nearly white and the symbol is not
necessary, meaning the communication will
be understandable without the symbol.

Click for more information

Reversed Combination Mark

Used when the background is colorful, have
enough contrast with white and the symbol
Is necessary, meaning the communication
will be incomplete without the symbol.

STYLINE

Reversed Wordmark

Used when the background is colorful have

enough contrast with white and the symbol is

not necessary, meaning the communication
will not be incomplete without the symboal.


https://drive.google.com/file/d/1j1z9NSVGVH9jGTxwW9GOp3ugmqWM63Yy/view

Brand GUidennes Click for more information

(Iugu usage )

Minimum Size STYLINE | 5.3 mm

QSTYLINE G  STYLINE

Hornzontal Symbol Logotype

Q.ST‘./LlNE u STYLINE


https://drive.google.com/file/d/1j1z9NSVGVH9jGTxwW9GOp3ugmqWM63Yy/view

Brand Guidelines

(Iugﬂ usage : DON'TS >

&

STYLINE

The orientation or the position of the
wordmark should not be altered.

STYLINE

QSTYLINE

The logo should not be stretched to fit
In a compact space.lt is recommended
to resize the logo keeping the
proportion intact.

QSTYLINE

The the size relationship between the It Is recommended not to use
logotype and the symbol should not be drop shadow effect on the logo.

changed.

Click for more information

QSTYLINE

The colors used in the logo should
not be changed. It Is recommended
to use RGB Color Mode for Screen
and CMYK for Print Media.

Q& STYLINE

Gradient effect should not be
applied on the logo.


https://drive.google.com/file/d/1j1z9NSVGVH9jGTxwW9GOp3ugmqWM63Yy/view

Brand GUidenneS Click for more information

<[u|ﬂr Palette )

Styline Purple #583f99

#/7769AF #412f8e #302d78 #EGE/ES #B1B3B6 #939598

Styline Pink

#f173ac #d90e81 #c81b74



https://drive.google.com/file/d/1j1z9NSVGVH9jGTxwW9GOp3ugmqWM63Yy/view

Brand GUidElineS Click for more information

( Color Palette >

- I I . . .

Separated by Neutral colors Pink-Purple-Pink Sandwich Purple on Pink Predominant Neutral BG Analogous - Pink
Pink Bottom

Pink on Purple White on Purple White on Pink Predominant Neutral BG Analogous - Purple
Purple Bottom



https://drive.google.com/file/d/1j1z9NSVGVH9jGTxwW9GOp3ugmqWM63Yy/view

Brand Gu idennes Click for more information

< Typography )

Content Fonts

Khand Bold for Heading Lorem Ipsum
m Headlng Stroked Veersion Lorem ipsum dolor sit amet, consectetuer
Khand QEguIar for Heading adipiscing elit, sed diam nonummy nibh euls-

mod tincidunt ut laoreet dolore magna ali-
quam erat volutpat. Ut wisi enim ad minim
veniam, quis nostrud exerci tation ullamcorp-

Nanum Gothic S .
er suscipit lobortis

Regular for body text


https://drive.google.com/file/d/1j1z9NSVGVH9jGTxwW9GOp3ugmqWM63Yy/view

Prototyping

Even though Prototype was created after the Hifi design for convenience of the

viewer, this case study shows the Prototype first.
Detailed Hi fi designs are shared in next pages.
Check out the prototype for Website and mobile app in the following links:

Website Prototype Mobile Application Prototype

QsTYLINE

—"

DRESS

)SUMMER,

STYLINE \

2020



https://drive.google.com/file/d/1yTJ6zLYawD8Br_xL8I9t6uxVNZQk9t7E/view?usp=sharing
https://drive.google.com/file/d/1NNapFhqw62ezHfpXcZmDczTXndt_AFHs/view?usp=sharing
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Shop Now
-

Launching

Home Page (Offer)

Launching

Offer/ Bold Text
HTML Texts

Silk Gown Silk Gown Silk Gown

52,599 #3;000 152,599 b3;000 52,599 +3;000


https://drive.google.com/file/d/1VAc4oIRxlbU91AG1qwOm_X9y14UIInQ1/view

High Fidelity Design

Home Page (Popular Items)

Popular Items

r

See All

Click for more information

Home Page (Highlights)

Highlights

@TE
P TYCF,
STYLINE Points

30 February, 2020
Shopping is Now More Fun with Styline Points!

The easiest way to make money online is to refer your friends to
referral programs that GrabPoints — Grab points is an app that pays
you for a variety of tasks. he easiest way to make money online is to

See All

@Ta
P TIF,
STYLINE Points

30 February, 2020

Shopping is Now More Fun with Styline Points!

The easiest way to make money online is to refer your friends to
referral programs that GrabPoints — Grab points is an app that pays
you for a variety of tasks. he easiest way to make money online is to

Silk Gown Silk Gown Silk Gown
2,599 bs3;000 52,599 b3;e00 %2.599 bs3;000

Q Experience Hubs Information Subscribe to our newsletter

Highlights _ _ -
@ Ring road, Syamoli Styline Points Get all the latest information on Events,

Styline offers an online store-front where you can find everything (Hague shaheb er Garage Refund Policy Sales and Offers.

related to your decent trend - from hijab to arabian shoes. All our

5 B X opposite side), Dhaka, Terms and Conditions
products are imported from malaysia and China and we offer some EAG &)
top-class local product also Bangladesh
LASn A 2

QSTYLINE weksr @ casr 0
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HOME PRODUCTS BRANDS NEW COLLECTIONS OFFERS TRENDING

! y - o L} \ i _.‘.
30 February, 2020 30 February, 2020 LY / "

Shopping is Now More Fun with Styline Points! Shopping is Now More Fun with Styline Points!

The easiest way to make money online is to refer your friends to The easiest way to make money online is to refer your friends to W\ P J STﬁ_lNE
referral programs that GrabPoints — Grab points is an app that pays referral programs that GrabPoints — Grab points is an app that pays {
you for a variety of tasks. he easiest way to make money online is to you for a variety of tasks. he easiest way to make money online is to . ‘ DRESS

Q Experience Hubs Information Subscribe to our newsletter

Q Ring road, Syamoli Styline Points Get all the latest information on Events,
Styline offers an online store-front where you can find everything (Haque shaheb er Garage Refund Policy Sales and Offers.

related to ‘,'OL!V decent trend - fmm_huah to a.rablan shoes. All our opposita side), Dhaka, Terms and Conditions
products are imported from malaysia and China and we offer some S

FAQ
top-class local product also Bangladesh
T ] @ 3rd Floor, Jamuna Future Privacy Find Us
= E-mail
Park, Bashundhara , Dhaka, Brands

Banani, Dhaka 1212, Bangladesh  admin@stylinecollection.com f o

.
Bangladesh Partners n

Questions Payment Options Q See All Experience Hubs Offers Get the AFP

(+880) 1755731835 I-IEI - @_ @ Blog Posts .
Categories P GooglePlay || & App Store
&

Styline @ 2020. I Rights Reserved 1 - 3 Days Delivery Fastest Customer Support Money Back Guarantee



https://drive.google.com/file/d/1VAc4oIRxlbU91AG1qwOm_X9y14UIInQ1/view

Click for more information

High Fidelity Design

Product Tab Brands Tab

ST‘i/LlNE wisustC®  cart @ sienin ST‘i/LlNE wishusTC®  cart @ sienin

delivering modesty delivering modesty
PRODUCTS BRANDS NEW COLLECTIONS OFFERS TRENDING HOME PRODUCTS BRANDS NEW COLLECTIONS OFFERS TRENDING

Hijab Category Name* Category Name* Hijab Brands A-Z Brands

Dress Sub Category Name Sub Category Name New Brands Brand Name Brand Name Brand Name Brand Name

Cosmetics Sub Category Name

Accessories
Jewelry
Product Name

Product Name

Sub Category Name
Sub Category Name
Sub Category Name
Sub Category Name
Sub Category Name

Sub Category Name
Sub Category Name
Sub Category Name
Sub Category Name
Sub Category Name
Sub Category Name

Premium Brands Brand Name Brand Name

Accessories
Brands

Brand Name
Brand Name
Brand Name
Brand Name

Brand Name

Brand Name
Brand Name
Brand Name
Brand Name

Brand Name

Brand Name
Brand Name
Brand Name
Brand Name
Brand Name

Brand Name

Brand Name
Brand Name
Brand Name
Brand Name
Brand Name

Brand Name

Sub Category Name Sub Category Name ‘ Brand Name Brand Name Brand Name Brand Name
\ J \/ . 3 Brand Name Brand Name Brand Name Brand Name

5 Col Last Name Col Last Name Col Last Name See All Brands

A i i} - - 2
Shop Now y ’ \ Shop Now

& S >

1 - 3 Days Delivery Fastest Customer Support Money Back Guarantee 1 - 3 Days Delivery Fastest Customer Support Money Back Guarantee

QST‘(L'NE hij wisHusTC®  carT O sieNIN Q QST‘(L'NE ! wishusTC®  cart @ sienin g

delivering modesty delivering modesty

Products
OFFERS TRENDING PRODUCTS BRANDS NEW COLLECTIONS OFFERS TRENDING
Hijab
PRODUCTS HIJAB
Brands

Hijabbrand - f\l.\‘ I 21 ' Regular Hijab

Branded Hijab 2

ST{LINE \ : * * * Q\? 2 Reviews

Hijab Blog 1 DRESS /o . : $400.00

Keywords

Hijab Blog post 2

Brand: Decent Attire

Product Code: daskirt0O1

Material: BMW / Alex

Size (length x width): 0.00in x 0.00in

Size: @@ @

SUMME
2020 B ’

Description Reviews (2)

1 - 3 Days Delivery

Product Description

g 9

Fastest Customer Support

Money Back Guarantee



https://drive.google.com/file/d/1VAc4oIRxlbU91AG1qwOm_X9y14UIInQ1/view

H|gh F|de||ty Design Click for more information

Product Details Description (Similar Items) Product Details Description (Footer)

This is some example product copy. Aenean eu leo quam. Pellentesque ornare sem lacinia
quam venenatis vestibulum. Sed posuere consectetur est at lobortis. Aenean lacinia
bibendum nulla sed consectetur. Nulla vitae elit libero, a pharetra augue. Cras mattis
consectetur purus sit amet fermentum. Sed posuere consectetur est at lobortis.

Similar Items See All

r

Silk Gown Silk Gown Silk Gown

4

52,599 3000 52,599 3000 52,599 3000

ﬂ Experience Hubs Information Subscribe to our newsletter

Q Ring road, Syamoli Styline Points Get all the latest information on Events,
Styline offers an online store-front where you can find everything (Haque shaheb er Garage Refund Policy Sales and Offers.
related to your decent trend - from hijab to arabian shoes. All our opposite side), Dhaka, Tl it .
products are imported from malaysia and China and we offer some Subscribe}
Bangladesh FAQ
top-class local product also
Q 3rd Floor, Jamuna Future Privacy Find Us
Park, Bashundhara , Dhaka, Brands

Banani, Dhaka 1212, Bangladesh admin@stylinecollection.com
Y @sty! Bangladesh Partners f I,

Address E-mail
in

Questions Payment Options Q See All Experience Hubs Offers Get the App
\ {2 Blog Posts
(+880) 1755731835 [,] =26 ores 2 Download an he
Silk Gown Silk Gown Silk Gown Categories P> Google Play | @ App Store

2,599 t3;000 2,599 b3;000 52,599 b3;000

Styline © 2020. Il Rights Reserved

Product Review Product Review

2 Reviews for Regular Hijab
Submit

* Kk Kk
User Name 1

Love this product! It's comfortable, warm, and super stylish! Sign In to Review

L RARARARA Similar Products See All
User Name 2

Pellentesque ornare sem lacinia quam venenatis vestibulum. Sed posuere consectetur est at lobortis. Aenean

r

lacinia bibendum nulla sed consectetur. Nulla vitae elit libero, a pharetra augue. Cras mattis consectetur purus
sit amet fermentum. Sed posuere consectetur est at lobortis.

Write a review

Your rating

Your review *

Silk Gown Silk Gown Silk Gown



https://drive.google.com/file/d/1VAc4oIRxlbU91AG1qwOm_X9y14UIInQ1/view
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Product Feed

QST\{LlNE WISHLIST ® carr @ sNmw g

HOME PRODUCTS BRANDS NEW COLLECTIONS OFFERS TRENDING

Hijab Collections

Available both in online and physical store

PRODUCTS CATEGORY NAME / SEARCHED WORD / BRAND NAME *

Price Range Select Color Sort By

Offer Feed

Offer/ Bold Text

HTML Texts

Winter
Collection

Check out the styles

Click for more information

Offer Feed

QST‘(L'NE wishustC®  cart @ sienin

HOME PRODUCTS BRANDS NEW COLLECTIONS OFFERS TRENDING

Py

FLASH SALE ' \ 50% Sales On
Hijab Collection * =) Jewelry Items

®

e

EXCLUSIVE l/ ) 10% Sales on
Caftan Sales / P T N 1 New Launch

W‘i
Offer/ Bold Text

HTML Texts

7 77X X

Offer Feed

20% Off
on Abhaya

__ Check out the styles

Silk Gown Silk Gown

52,599 52,599

Experience Hubs Information Subscribe to our newsletter

Q Ring road, Syamoli Styline Points Get all the latest information on Events,
Styline offers an online store-front where you can find everything (Haque shaheb er Garage Refund Policy Sales and Offers.

related to your decent trend - from hijab to arabian shoes. All our opposite side), Dhaka, i 2] CEiE RS
products are imported from malaysia and China and we offer some Subscribe]

FAQ
top-class local product also Bangladesh

Adds o Q 3rd Floor, Jamuna Future Privacy Find Us
e e Park, Bashundhara , Dhaka, Brands
Banani, Dhaka 1212, Bangladesh  admin@stylinecollection.com f

Bangladesh Partners in
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H|gh F|de||ty Design Click for more information

Profile 1 Profile 2

ST"/LINE What are you locking for Q wisnust 9 cart O e @ ST‘I/LlNE What are you looking for Q wishustC®  cart O @
delivering modesty delivering modesty

HOME PRODUCTS BRANDS .~ NEW COLLECTIONS OFFERS TRENDING PRODUCTS BRANDS .~ NEW COLLECTIONS OFFERS TRENDING

Order History: Order History:

Order Id #2318 See Details » Order Id #2318 See Details v
Date January 20,2020 Date January 20,2020

Name: Jane Doe Quantity: 02 Name: Jane Doe Quantity: 02

Email: janedoe@gmail.com Total: %3,350.00 Email: janedoe@gmail.com Total: ¥3,350.00

Status: Shipped (Track Delivery) Status: Shipped (Track Delivery)

Date of birth: 2 Aug 1994 Date of birth: 2 Aug 1994

PhoneNo: 017 Phone No:  017xXXXXXXX i i ij i i
XXXXXXXX Order Id #1050 oo Detae 5 Shimmer Silver Hijab Write A Review

Date January 10,2020 Color: Silver

Address: Add Address Address: House 40, Mirpur, Dhaka @,

Quantity: 01 Add Address

Total: +2,050.00 $399.00
Styline Points:  You have 100 Styline Points availabe. Qty: 1
Status: Complete Reorder Styline Points:  You have 100 Styline Points availabe.

Size: xinch

See Details
See Details

Ready Hijab Write A Review
Order Id #1050 See Details > Y
Refer a friend and win an

Referral: Refer Now . . Color: Silver
amazing deal - Date January 10,2020 Referral: Refer a friend and win an e x inch

Quantity: 01 amazing deal

Total: $2,050.00 %399.00

| Qty: 1
o sogout Status: Complete Reorder O Togout

Login 1 Login 2

+880 +880 1378987456

Verify Phone Number Verify Phone Number

By tapping "Verify Phone Number". an SMS may be sent. Message & data By tapping "Verify Phone Number". an SMS may be sent. Message & data
rates may apply rates may apply



https://drive.google.com/file/d/1VAc4oIRxlbU91AG1qwOm_X9y14UIInQ1/view

H|gh F|de||ty Design Click for more information

oTP Profile Infromation

Profile

Fahmiza Begum

Enter the 6-digit code sent to Resent Code
+880167557541

Resend email verification link

+880 1378987456

Verify Phone Number

Update Information

Address Style Points

Address

Bangladesh Style Points

Date Points Status

2/5/2020 +100

5/5/2020 -10C

+880 | 13547894563 2/5/2020 +100
5/5/2020 -10C

2/5/2020 +100

5/5/2020 -10C

2/5/2020 +100
Select this as default delivery address 5/5/2020 -10C

Update Information



https://drive.google.com/file/d/1VAc4oIRxlbU91AG1qwOm_X9y14UIInQ1/view

H|gh F|de||ty Design Click for more information

Create Account Create Account Success

STYLINE QSTYLINE

delivering modesty

delivering modesty

]
20
=

Registration Successful

You may sign in now to set your profile

Continue Shopping

Already have an account?Sign In

Cart1 Cart 2

QST{LINE e you looking fo Q WISHLISTQ’ carT O Fahma@ Checkout

100 Points
delivering modesty

HOME PRODUCTS .~ BRANDS .~  NEW COLLECTIONS OFFERS TRENDING 4 items are added

Shimmer Hijab white

o i i Color Not Stitch
Cart and Details Delivery Details Payment method Confirmation

) ® Py Plain Hijab
Product Description Quantity Price Remove 4 items are added Party Abhaya
Shimmer Hijab white %399 Hijab
Shimmer Silver Hijab Color Not Stitch Sub Total

Color: Silver G ! e %399.00 [iii] Plain Hijab %399

Size: xinch Party Abhaya 5399
Hijab 5399 () shipping

Sub Total H1576 Add Shipping Address
Plain Hijub

Color: Silver G ! e +399.00 ] Checkout
Size: xinch
House X, Road Y, Dhanmondi, Dhaka

Shimmer Silver Hijab Inside Dhaka Metro, Bangladesh

Color: Silver G L e +399.00 @ Inside Dhaka Metro, Bangladesh

Size: xinch
Proceed

(O pickup



https://drive.google.com/file/d/1VAc4oIRxlbU91AG1qwOm_X9y14UIInQ1/view

High Fidelity Design

Cart 3

Checkout

4 items are added

Shimmer Hijab white
Color Not Stitch

Delivery Details Payment method Confirmation
. Plain Hijab
@ O j

" Party Abhaya
(® Cash on Delivery

Hijab
(O Bkash Now
Sub Total

(O Bkash Later Delivery Charge

(O Pay with Credit/Debit Card Total

Styline Points:  You have 100 Styline Points availabe.

Experience Hubs Information Subscribe to our newsletter

Cart Success

v

Order Status

Order Id: #12345
Total Price: 51656

Your order is placed. Thank you for shopping
with us. You will get a call for your delivery within 24 hours.

Click for more information

Cart4

HOME PRODUCTS BRANDS

Checkout

Delivery Details Payment method

NEW COLLECTIONS OFFERS

Confirmation

Name: Jane Doe
Region: Dhaka

Phone No: 0717XXXXXXXX

Shipping: House x, Road y, Sector x, Uttara, Dhaka, Bangladesh

Payment: Cash on Delivery

Coupon: 5100 discount availed from Styline Points

Special Instruction:  Please call before delivery

Place Order

Style Points

Checkout

Delivery Details Payment method

() shipping

Add Shipping Address

(O pickup
House X, Road Y, Dhanmondi, Dhaka
Inside Dhaka Metro, Bangladesh

Confirmation

TRENDING

Shimmer Silver Hijab

5399
Quantity : 1

Shimmer Silver Hijab

5399
Quantity : 1

Shimmer Silver Hijab

5399
Quantity : 1

Shimmer Silver Hijab

5399
Quantity : 1

Shimmer Silver Hijab

4 items are added

Shimmer Hijab white
Color Not Stitch

Plain Hijab
Party Abhaya
Hijab

Sub Total
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Conclusion

The redesign project of Styline has been a significant undertaking aimed at
addressing its target users' specific needs and frustrations. By understanding the
challenges faced by fashion-forward females aged 20 and up who seek
fashionable modest dress options, the project has focused on creating a seamless
and intuitive online shopping experience. The redesign offered a wide range of
products, convenient search, and filter options, enhanced product details, and a
user-friendly cart and checkout process. Additionally, efforts were made to
establish a cohesive brand identity, leverage word-of-mouth marketing through a
referral program, and improve user acquisition.



Learnings

- Curated and diverse product selections are crucial for meeting the fashion
needs of the target users.

- Transparent product information, precise sizing details, and reliable customer
reviews are essential for building user trust.

 Intuitive navigation, simplified cart experiences, and multiple payment options
enhance purchasing.



Outcomes

- The redesignhed Styline website and mobile app provide an engaging and
efficient user experience.

- Users can quickly discover fashionable modest dress options, save time by
avoiding traffic, and access quality products.

- Improved search and filter options and enhanced product details enable
informed purchasing decisions.

- The implementation of a referral program drives user acquisition and promotes
brand loyalty.



